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FROM THE CEO'S DESK
This year, with the theme for the
International Women’s Day
campaign being #BreakTheBias,
we at NABFOUNDATION attempt
to bring to light the ways in
which our project ideation and
implementation have emerged as
tools for rural women to break
barriers and biases alike.

Shri Sanjeev D Rohilla
For centuries, women across
the world have been
subjected to various explicit
and implicit biases. There is a
clear social existential
challenge a woman faces
each day across the world.
There is a long journey ahead
still before each woman is
able to materialize into her
truest, most confident self in
a free and encouraging
society.
In a country as diverse as
India, and particularly for
rural women, these biases
have a multi-faceted impact
on different spheres of life
due to the complex interplay
of socio-economic variables.

Today, we present a small booklet
which encapsulates the essence
of a few of our many projects, that
directly work towards
empowering women. A binary
approach has been embedded in
each of these projects to ensure
that they not only allow rural
women to overcome societal
biases, but also allow them to feel
equipped enough to break-free
from the biases they have held
against themselves.
I take this opportunity to thank
for the NABARD continuous
support and guidance towards
our projects, and holding our
hands as we mould projects with
a vision for ‘changing the future’
by ‘changing the now,’ for
thousands of rural women across
the country.

Project ‘My Pad | My Right’ (MPMR) was launched on
15th October 2020, International Day of Rural
Women by Hon’ble Union Minister of Women and
Child Development, Smt. Smriti Irani, in the
presence of our Chairman, Dr. G R Chintala.
Under the project, SHG women across the country
are being provided with sanitary-pad making
machines. The women are then being trained in the
production, marketing and sale of these pads with
the aim of economically and socially empowering
them. Today, MPMR is the largest pan-India initiative
wherein menstrual hygiene of rural women has
been directly targeted as a livelihood opportunity.

Under MPMR, rural women across the
country have designed marketing strategies,
specific to their socio-economic variables,
and sold MPMR sanitary pads.
With the help of NABARD’s network of
DDMs, NGOs, and SHGs, MPMR has been able
to empower rural women in the remotest
areas of the country, including Leh, Ladakh
and the entirety of North-East, despite the
pandemic.
Supported by: mCID, NABARD (pan-India) &
NABFINS (Nagaland Jail)

How did this #BreakTheBias?

‘MPMR has vigorously brought the
conversation around menstrual hygiene as a
'woman’s right' into the rural landscape.

The North East Region, with its multiple cultures
and geographical challenges, has always been a
key focus area for NABARD. Though abundant in
resources, the Northeast Region (NER) remains far
behind its true potential in terms of livelihood and
employment opportunities. Youths in NER have
aspirations unique to them, which need to be
understood through their perspective.
Given this background, NABFOUNDATION is
implementing Project NEW (North-east Region
Entrepreneurs’ World) to promote a culture of
entrepreneurship in all 8 states of the Northeast.
Till date, several dignitaries have come forward to
showcase their support and advocate for project
NEW.

Supported by: NABCONS, NABFINS,
NABSAMRUDDHI, & DALMIA BHARAT
FOUNDATION

How will this #BreakTheBias?

Under the project, emphasis will
be given on enhancing the
entrepreneurial capabilities of
North-East women by
understanding their vision for the
future, and accordingly organizing
skilling programmes and
facilitating credit linkages.

Many tribals in Meghalaya, particularly tribal women,
have taken up broom grass cultivation and collection
as a livelihood activity. This broom grass is sold to
traders from the mainland at minimal costs.
Consequently, there is a steep exploitation of these
tribal women by intermediaries since there is no value
addition in the region.
Under the project, an Off-Farm Producer Organization
(OFPO) for Community Based Production of Broom
Sticks in Ri-Bhoi, Meghalaya has been set up with the
primary aim of carrying out value addition at the level
of the tribals by promoting basic processing,
manufacture and marketing of broom sticks within
the local community.
The project will be taken up in 12 villages of Ri-Bhoi
district and then eventually scaled up to cover the
entirety of Meghalaya.

Currently, the project is supporting 168
tribal women (out of 250 tribals) in Ri
Bhoi district, Meghalaya. In a span of
two years, the project is expected to
directly enhance the livelihoods of
2500 tribals with 80% of them being
women.
Supported by: OFDD, NABARD

How will this #BreakTheBias?

This project will revolutionize the lives
of tribals in Meghalaya, especially
women, who have for decades been
subjected to exploitative practices, by
mobilizing them, ensuring adequate
value addition support and facilitating
market linkages.

Strengthening and Broad-basing
Pashima and Wool Value Chain
The Pashmina Industry in Ladakh remains a raw materialbased industry with the profits being reaped by the
processing industry outside the region.
This project aims at bringing economic benefits to the
women herders and artisans of Ladakh, by providing them
with the required capacity building and skill upgradation
to process finished products within the region and capture
the global market.
The project will be implemented in Leh and Kargil districts
with more focus on Eastern and South-Eastern Ladakh.

Supported by: OFDD, NABARD

How will this #BreakTheBias?

·The project will help create a
women centric cooperative and
work towards making these
women financially independent
and strong decision makers.

#BREAKTHEBIAS

